
34 
 

 

 

The Role of CSR on Financial Performance of Companies 

Listed at the Nairobi Securities Exchange (NSE) 
 

1
John Karori Nyamiobo 

2
 Willy Mwangi Muturi 

3
Walter Bichanga Okibo 

4
Tobias Olweny 

 
1 
PhD Candidate, Jomo Kenyatta University of Agriculture and Technology (JKUAT), 

Nairobi, Kenya, Email: jknyamiobo@yahoo.com 
2-4

Jomo Kenyatta University of Agriculture and Technology (JKUAT), Nairobi, Kenya 

 

ABSTRACT 

The relationship between corporate social responsibility (CSR) and firm performance has been a 

subject for many extensive studies in the last decade. This study examined the effect of Corporate 

Social Responsibility on Performance of listed firms at the Nairobi Securities Exchange (NSE). The 

research was designed to use quantitative research method utilizing data collected from companies 

listed at the NSE. The study employed simple linear regression analysis to observe the relationship 

between the dependent variable (financial performance) of firms listed at NSE and the independent 

variable (Corporate Social Responsibility). Questionnaires were used to collect primary data from the 

targeted population NSE. The data collected was analysed by use of descriptive and inferential 

statistics. The study carried out the analysis of the data with the help of statistical packages including 

SPSS and MS-Excel. A correlation and regression analysis was carried out to determine the 

relationship between financial performance of companies listed at the NSE and Corporate Social 

Responsibility. The findings revealed that, R
2
 was .452 meaning that CSR contributed 45.2% to the 

total variability in the dependent variable (Financial Performance). This demonstrated that Corporate 

Social Responsibility had a significant influence on the dependent variable (financial performance). 

From the findings the study concluded that, there was a significant positive effect of corporate social 

responsibility on performance of listed firms in Nairobi Securities Exchange.  

Keywords: Corporate Social Responsibility, Performance, Listed Companies 

 
INTRODUCTION 

The role of security exchanges are critical and play an important role in the economic development of 

economies. They facilitate corporations and government units to raise capital; allocate capital toward 

productive uses; provide opportunity for people to increase saving and investment; reveal investors’ 

perception about potential earnings capacity of firms. Thus giving guidance to firm managements and 

most importantly, securities help to generate employment and increase income (Siljanen, 2012). On 

the global scene, the largest Securities are located in the developed economies of the West, mainly in 

United States and Europe. In the Eastern African region, the Nairobi Securities Exchange of Kenya 

which was established in 1954, is the sub-Saharan Africa’s fourth largest and the largest in Eastern 

and Central Africa. It is the most developed in East and Central African Countries (Kamau, 

Namusonge & Bichanga, 2016).  NSE plays an important role in economic development through 

various channels: mobilization of domestic savings shifting critical resources from dormant agents to 

active agents; major medium on incoming international capital; and facilitation of government 

privatisation programme (Capital Markets Authority, 2012).  

According to Carroll (1991) CSR is categorized into four types: economic, legal, ethical and 

discretionary, and these are organized into a pyramid where economic responsibility is the most 

important and fundamental responsibility.  Further, Hasseldine, Salama and Toms (2005) and Toms 

(2002) expressed that it is difficult for companies investing in CSR activities to maximize their 

reputation without disclosing information of such activities. This scenario is utilitarian and strategic as 

the disclosure of related information contribution to financial performance is of importance to firms 

(Barnett, 2007; Mackey et al., 2007). Moreover, Patten (1992) suggested that social information in 
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annual reports can influence public policies directly by addressing public or legislative concerns or 

indirectly by projecting an image of the company’s social awareness. 

Statement of the Problem 

The idea of business organisations engaging beyond legal requirements is ethically desirable even 

though it appears to take away current resources from the firm’s immediate needs (Jooh, et al., 

2010).The relationship between corporate social responsibility and firm performance has been a 

subject for many extensive studies in the last decade (Buiten, 2012). Past studies on the relationship 

between CSR and financial performance of companies have not been conclusive. Griffin & Mahon 

(1997) mapped several companies in their research in the 1970s, 1980s and 1990s and concluded that 

the relationship between CSR and financial performance of firms could be positive, neutral or even 

negative. Nkaiwatei (2011) in his study for instance, concluded that financial performance was one of 

the important factors that determined CSR. Wanjala (2011) also arrived at similar conclusions for the 

banking sector. Although CSR research has been the subject of discussion for firms listed at securities 

exchange study for the past few decades, the empirical studies focused more on the developed 

Western economies (Tsang & Kwan, 1999). Thus, this paper sought to find out the role of CSR on 

financial performance of companies listed at the Nairobi Securities Exchange (NSE). 

 

THEORETICAL AND EMPIRICAL LITERATURE 

The study was directed by the following theories: Legitimacy Theory, Capital Structure Theory, and 

Agency Theory. 

Financial Performance 

Financial performance is often measured based on accounting key performance indicators. These 

include Return on Assets (ROA), Operating Profit Margin, Earnings before Interest and Income Tax, 

Return on Capital Employed, Return of Equity (Itter & Larker, 1997; Fraquelli & Vannoni, 2000; 

Crabtree & DeBusk, 2008). The advantage of using these measurements is that they are readily 

available. All profit oriented businesses are required to produce annual financial statements where 

these measurements can be obtained from (Chenhall & Euske, 2007; Langfield – Smith, 2007). ROA 

percentage shows how profitable a company’s assets are in generating income. It is given by the ratio 

between net income and total assets. This ratio informs us what the company can do with what it has 

got. Thus, how many shillings of earnings the firm can derive from each shilling of assets it controls. 

The number will vary widely across industries. Return on assets gives an indication of the capital 

intensity of a company, which will depend on the industrial sector. Companies that require large initial 

investment will generally have lower returns on assets.  

Return on Equity ratio is extensively used in economic literature (Parker & Eilbirt, 1975; Waddock & 

Graves, 1997). ROE is the percentage expression of a company’s net income as it is returned as value 

to shareholders. It offer investors and analysts an alternative measure of the firm’s profitability and 

calculates the efficiency with which the firm generates profit using the funds that shareholders have 

invested. In equation form. In calculation of RE; Return on Equity = Net Income shareholders’ equity. 

ROE is equal to a fiscal year’s net income (after preferred stock dividends but before common stock 

dividends) divided by total equity (excluding preferred shares), expressed as a percentage. It measures 

the rate of return on ownership interest (shareholders’ equity) of common stock owners. It measures a 

firm’s efficiency at generating profits from every shilling of net assets (assets minus liabilities), and 

shows how well a company uses investment shillings to generate earnings growth. 

Corporate Social Responsibility 

Bowen (1953) defines Corporate Social Responsibility as the obligation of businessmen to pursue 

those policies, to make those decisions or to follow those lines of action which are desirable to society. 

Thus, CSR can be interpreted to give a concept that firm will voluntarily integrate social and 

environmental concerns into their business operations and interactions with stakeholders (Djalil, 

2003). The broader understanding of this concept is that social responsibility becomes an integral part 

of strategic investment, core business strategy and a management instrument. This concept implies 

that CSR is not a cost but an investment for the firm (Kusumadilaga, 2010). Empirical research on the 

link between CSR and financial performance has given varied results. Of particular interest is the 

great variety in the sign of the relation studied. The relationship between corporate social performance 

(CSP) and Corporate Financial Performance (CFP) has received considerable research from scholars 

close to a century. There have been divergent opinions on CSR as to whether acting in an ethical and 
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socially responsible manner adds any economic value to a firm. According to Friedman (1982), the 

primary objective of the firm management should be to maximize shareholder wealth. Other opinions 

are to the contrary opinion arguing that companies should try to be socially responsible, and gain 

support for their activities from stakeholders. Thus, managers should maximize the well-being of 

stakeholders in general. Some argue that in order to maximize profits, CSR may be a path to it 

(Donaldson & Preston, 1995; Freeman, 1984; and Mitchell, Agle & Wood, 1997).  

Profit making is the necessary reason for an enterprise to extend and grow while social responsibility 

is the basic duty of the "state" to focus upon the setting of its stakeholders with social justice. Lai et al. 

(2010) study indicate the effect of corporate social responsibility and firm’s profit on its brand equity 

in business-to-business markets from the employee’s viewpoints on a sample of industrial purchasers 

in Taiwan’s. The results supported their hypotheses that corporate social responsibility and corporate 

reputation have positive effects on industrial brand equity and brand performance. The majority of the 

companies believe that they should pay attention to corporate social responsibility however, their main 

barrier to adopt corporate social responsibility is cost and lack of human resources; a moderate 

positive relationship between CSR and performance exist.  Mwangi (2013) stated that the relationship 

between corporate social responsibility (CSR) practice and firm performance with some studies 

showing a positive relationship. It is with this background that this study indicates that the relationship 

between corporate social responsibility practice and determinants of financial performance of firms is 

inadequate and these form the basis of this study. 

On the negative relation, Waddock and Graves (1997) assumed that companies with responsible 

behaviour may have a competitive disadvantage, since they incur unnecessary costs. These costs fall 

directly on the bottom line and would necessarily reduce shareholder profits and wealth (Preston & 

O’Bannon, 1997). CSP and CFP postulates that the fulfilment of CSR will bring competitive 

disadvantage to the firm (Aupperle et al., 1985) methods or need to bear costs. According to this view, 

when carrying out CSR activities, increased costs will result in little gain if measured in economic 

interest. Neglecting some stakeholders like employees or the environment will lead to a lower CSP for 

the firm. Hence, Waddock and Graves (1997) indicated that this theory was based on the assumption 

of negative correlation between CSP and CFP. Joshi et al. (2007) found that there is a positive 

relationship between profit making and social responsibility. 

 

RESEARCH METHODOLOGY 

This paper adopted a correlational survey design on all firms listed at NSE. The target population was 

the employees of the 65 listed firms in Nairobi Securities Exchange. A stratified sampling was 

employed in such a way that the target population was divided into, Top Level Management, Middle 

Level Management and Lower Level Management. A representative sample size of 237 respondents 

was derived from the target population. The study used primary data that was collected using 

questionnaires. To achieve the aims of this study, the researcher employed multiple linear regression 

analysis to observe the relationship between the dependent variable (financial performance) of firms 

listed at NSE and Corporate Social Responsibility. The data collected was analysed by use of 

descriptive and inferential statistics. The study carried out the analysis of the data with the help of 

statistical packages including SPSS and MS-Excel. A correlation and regression analysis was carried 

out to determine the relationship between Corporate Social Responsibility and financial performance 

of companies listed at the NSE. 

 

DATA ANALYSIS AND DISCUSSION OF THE FINDINGS 

This paper sought to find out the role of CSR on financial performance of companies listed at the 

Nairobi Securities Exchange (NSE). A sample of 237 respondents was used for the study and a 

response rate of 72.6% was obtained.  

Reliability Check on the Variables 

Cho and Kim (2015) observed that Cronbach's alpha is the most common measure of internal 

consistency (Reliability). The authors add that Cronbach's alpha is most commonly used when you 

have multiple Likert questions in a survey/questionnaire that form a scale and you wish to determine if 

the scale is reliable. The researcher carried out a reliability test taking into account a value of 0.7 or 

higher as being sufficient (Bonett & Wright, 2015). From the results presented in Table 1, both the 
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CSR and the dependent variable (financial performance) were found to be reliable at Cronbach’s 

Alphas of .919 and .881 which were higher than the threshold of 0.7. 

Table 1: Reliability Analysis of the Variables 

Reliability Statistics 

Variable Cronbach's Alpha N of Items 

CSR Information .919 10 

Firm Performance .881 8 

Factor Analysis 
According to Leech, Barrett and Morgan (2014), variable items should be retained if they are 

consistent with the theoretical labels and have factor loadings greater than or equal to 0.4. A factor 

analysis on Corporate Social Responsibility was carried out and the findings summarized in Table 2 

revealed that none of the factors scored below the threshold of .4 and therefore none was dropped 

from the analysis. A similar finding was observed in the dependent variable (Financial Performance) 

which showed that all the factors loaded highly as all of them had scores above the threshold of 0.4 

(Table 3). 

 

Table 2: Factor Analysis of Corporate Social Responsibility 

Component Matrix
a
 

 

Component 

1 

The organization donates time, in-kind or financial contributions 

to the local community e.g. education and training, cultural and 

infrastructure development. 

.820 

The organization has documented procedures to enable decisions 

to be made regarding issues covered by the Global Compact 

principles 

.820 

The organization can demonstrate the impacts of its contribution 

and how these are aligned to the organization's core and strategic 

issues. 

.802 

The organization takes action to realise local and/or national 

development goals following consultations with the local 

community. 

.795 

The organization's policy includes a commitment to meeting local 

legal requirements and international standards. 
.791 

The organization take action in support of broader UN goals and 

issues, such as the UN Millennium Development Goals (MDGs) 

on combatting HIV, promoting education and women's rights. 

.776 

The organization has defined and communicated roles and 

responsibilities with regard to issues covered by the Global 

Compact principles. 

.746 

The organization has a written policy covering respect for human 

rights, occupational health and safety, labour rights, 

environmental and anti-corruption issues. 

.720 

The organization has appointed a senior person(s) responsible for 

policies and plans related to issues covered by the Global 

Compact principles. 

.689 

The organization seeks to contribute to community development 

by entering partnerships with a range of stakeholders, including 

UN agencies, governments, civil society, labour, and other non-

business interests. 

.644 

Extraction Method: Principal Component Analysis. 

a. 1 components extracted. 
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Table 3: Factor Analysis on Firm’s Financial Performance 

Component Matrix
a
 

 

Component 

1 

Net Profit .823 

Operating margin .805 

Return on Equity .803 

Average revenue .798 

Asset Base .736 

Return on capital employed .705 

Gross Profit Margin .689 

Return on Assets .564 

Extraction Method: Principal Component Analysis. 

a. 1 components extracted. 

 

Normality Check for Dependent Variable (Firm Performance) 

Normality checks are used to determine if a data set is well-modeled by a normal distribution 

(Faraway, 2016). Ghasemi and Zahediasl (2012) poised that a test of normality is done by inspecting 

the output of the normal Q-Q plot for the dependent variable. A normality check was done by 

generating a Normal Q-Q plot from the data of the dependent variable (Firm Performance) using the 

SPSS software. From the findings, the scatter dots fell within the line of best fit as shown in Figure 1, 

and this led the researcher to conclude that the dependent variable was normally distributed. 

 

 

Figure 1: Normal Q-Q Plot of the Dependent Variable (Firm Performance) 
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Checking for Outliers on the Dependent Variable (Firm Performance) 

Montgomery, Peck and Vining (2015) poised that sometimes in linear regression analysis, some data 

points have unequal effects on the slope of the linear regression equation. This data points that diverge 

away from the overall pattern are called outliers. A box plot is used so as to visualize and observe any 

presence of outliers (Krzywinski & Altman, 2014). A box plot was generated from the SPSS software 

and presented in Figure 2. The figure is observed to have no outliers as there are no scatter dots below 

and above the box plot. 

 
Figure 2: Outliers on the Dependent Variable (Firm Performance) 

 

Descriptive Statistics for CSR 

The descriptive statistics for CSR was generated from SPSS data and the findings were summarised in 

Table 4. From the table, 43.0% agreed that their organization has a written policy covering respect for 

human rights, occupational health and safety, labour rights, environmental and anti-corruption issues. 

A majority (45.3%) agreed that their organization's policy includes a commitment to meeting local 

legal requirements and international standards, 44.8% agreed that their organization has appointed a 

senior person(s) responsible for policies and plans related to issues covered by the Global Compact 

principles, 41.9% agreed that their organization has defined and communicated roles and 

responsibilities with regard to issues covered by the Global Compact principles, 39.5% agreed that 

their organization has documented procedures to enable decisions to be made regarding issues covered 

by the Global Compact principles, while 43.0% agreed that their organization donates time, in-kind or 

financial contributions to the local community e.g. education and training, cultural and infrastructure 

development. A 41.3% majority agreed that their organization takes action to realize local and/or 

national development goals following consultations with the local community, 45.3% agreed that their 

organization can demonstrate the impacts of its contribution and how these are aligned to the 

organization's core and strategic issues, 45.9% agreed that their organization takes action in support of 

broader UN goals and issues, such as the UN Millennium Development Goals (MDGs) on combatting 

HIV, promoting education and women's rights, while a majority (41.9%) agreed that their organization 

seeks to contribute to community development by entering into partnerships with a range of 

stakeholders, including UN agencies, governments, civil society, labour, and other non-business 

interests. 
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Table 4. Descriptive Statistic for CSR 

 

Strongly 

Disagree Disagree Neutral Agree 

Strongly 

Agree 

The organization has a written policy covering 

respect for human rights, occupational health and 

safety, labour rights, environmental and anti-

corruption issues. 

1.2% 7.0% 25.6% 43.0% 23.3% 

The organization's policy includes a commitment to 

meeting local legal requirements and international 

standards. 

0.0% 7.6% 26.7% 45.3% 20.3% 

The organization has appointed a senior person(s) 

responsible for policies and plans related to issues 

covered by the Global Compact principles. 

1.7% 5.2% 22.1% 44.8% 26.2% 

The organization has defined and communicated 

roles and responsibilities with regard to issues 

covered by the Global Compact principles. 

3.5% 15.7% 20.9% 41.9% 18.0% 

The organization has documented procedures to 

enable decisions to be made regarding issues covered 

by the Global Compact principles 

2.9% 7.6% 24.4% 39.5% 25.6% 

The organization donates time, in-kind or financial 

contributions to the local community e.g. education 

and training, cultural and infrastructure development. 

1.7% 8.7% 22.1% 43.0% 24.4% 

The organization takes action to realise local and/or 

national development goals following consultations 

with the local community. 

2.3% 7.6% 19.8% 41.3% 29.1% 

The organization can demonstrate the impacts of its 

contribution and how these are aligned to the 

organization's core and strategic issues. 

2.3% 6.4% 19.2% 45.3% 26.7% 

The organization take action in support of broader 

UN goals and issues, such as the UN Millennium 

Development Goals (MDGs) on combatting HIV, 

promoting education and women's rights. 

2.3% 7.6% 25.0% 45.9% 19.2% 

The organization seeks to contribute to community 

development by entering partnerships with a range of 

stakeholders, including UN agencies, governments, 

civil society, labour, and other non-business 

interests. 

1.7% 8.1% 22.1% 41.9% 26.2% 

 

This findings are in line with Toms (2002) suggestions that firm’s implementation, monitoring and 

disclosure of environmental policies in the annual reports make a significant contribution in the 

formation of good environmental reputation in the company. In a similar study, Hasseldine, Salama 

and Toms (2005) tested the effect of both qualitative and quantitative disclosure on the company’s 

reputation, their study revealed that quality of environmental disclosures have a stronger influence on 

the creation of good environmental reputation more than merely quantitative disclosure. Another study 

by Rettab, Brik and Mellahi (2009) examined the relationship between corporate social responsibility 

and reputation of the company; they found a positive relationship between the two variables. 

Descriptive statistics for Firm’s Financial Performance 

The researcher sought to find the descriptive statistics of Firm’s Financial Performance.  The findings 

were summarized in Table 5. From the table, 48.8% said their Asset Base was good, 48.3% rated their 

Gross Profit Margin as good, 44.8% said their Return on Assets was good, 48.3% rated their average 

revenue as good, 48.8% rated their company’s operating margin as good, 49.4% rated their company’s 

Return on Equity as good, 38.4% rated return on capital employed in their company as good, while a 

44.8% majority said Net Profit was good. 
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Table 5: Descriptive statistics for Financial Performance 

 Poor Fair Average Good Very Good 

Asset Base 0.6% 1.2% 19.2% 48.8% 30.2% 

Gross Profit Margin 0.6% 4.1% 14.0% 48.3% 33.1% 

Return on Assets 1.7% 7.6% 34.3% 44.8% 11.6% 

Average revenue 0.0% 4.7% 20.9% 48.3% 26.2% 

Operating margin 0.0% 5.2% 16.9% 48.8% 29.1% 

Return on Equity 0.0% 2.3% 18.6% 49.4% 29.7% 

Return on capital employed 0.6% 4.7% 14.0% 38.4% 42.4% 

Net Profit 0.0% 5.2% 14.5% 44.8% 35.5% 

 

Linearity between Firm Performance and Corporate Social Responsibility 

Whilst there are a number of ways to check whether a linear relationship exists between the two 

variables, Mertler and Reinhart (2016) suggested creating a scatterplot where the dependent variable is 

plotted against the independent variable and then the scatterplot is visually inspected to check for 

linearity. The researcher sought to find the linearity between Firm Performance and Corporate Social 

Responsibility. The findings summarised in Figure 3 show that a strong positive linear relationship 

existed between Firm Performance and Corporate Social Responsibility. 

 

 
Figure 3: The linearity between Firm Performance and Liqudity 
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Correlation between the variables 

The researcher generated a correlation matrix between the variables. The findings were presented in 

Table 6. The table shows that CSR had an above average positive and statistically significant 

correlation with firm performance. 

Table 6: Correlation between the variables 

Correlations 

 Firm Performance CSR Information 

Firm Performance Pearson Correlation 1 .672
**

 

Sig. (2-tailed)  .000 

N 172 172 

CSR Information Pearson Correlation .672
**

 1 

Sig. (2-tailed) .000  

N 172 172 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Regression Analysis 
Regression analysis between the dependent variable (Firm Performance) and Corporate Social 

Responsibility (Table 7) revealed that R
2
 was .452 implying that 45.2% of the total variability in the 

dependent variable (Firm Performance) could be explained by Corporate Social Responsibility.  

Table 7: Model Summary table of Firm Performance and CSR Information 

Model Summary 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 .672
a
 .452 .449 3.602 

a. Predictors: (Constant), CSR Information 

 

The anova Table 8 shows that there was a p-value of .000 meaning that there was statistically 

significant influence of Corporate Social Responsibility on Firm Performance as p-value was less than 

.05 threshold. This led to rejecting the null hypothesis that there is no significant influence of CSR 

Information on financial performance of listed firms in Nairobi Securities Exchange. 

 

Table 8: Anova Table of Firm Performance and CSR Information 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 1820.628 1 1820.628 140.308 .000
b
 

Residual 2205.901 170 12.976   

Total 4026.529 171    

a. Dependent Variable: Firm Performance 

b. Predictors: (Constant), CSR Information 

 

From the Coefficients Table 9, Corporate Social Responsibility contributes a positive value of .447 

that is statistically significant. This means that for every unit change in the dependent variable (Firm 

Performance), Corporate Social Responsibility (X1) contributes a positive value of .447, hence the 

model Y = 15.107 + .447X1. 

 

Table 9: Coefficients Table for Returns on Assets and CSR Information 

Coefficients
a
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 15.107 1.457  10.371 .000 

CSR Information .447 .038 .672 11.845 .000 

a. Dependent Variable: Firm Performance 
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SUMMARY OF FINDINGS AND CONCLUSION 

From the findings, 43.0% agreed that their organization has a written policy covering respect for 

human rights, occupational health and safety, labour rights, environmental and anti-corruption issues. 

A majority (45.3%) agreed that their organization's policy includes a commitment to meeting local 

legal requirements and international standards, 44.8% agreed that their organization has appointed a 

senior person(s) responsible for policies and plans related to issues covered by the Global Compact 

principles, 41.9% agreed that their organization has defined and communicated roles and 

responsibilities with regard to issues covered by the Global Compact principles, 39.5% agreed that 

their organization has documented procedures to enable decisions to be made regarding issues covered 

by the Global Compact principles, while 43.0% agreed that their organization donates time, in-kind or 

financial contributions to the local community e.g. education and training, cultural and infrastructure 

development. A 41.3% majority agreed that their organization takes action to realize local and/or 

national development goals following consultations with the local community, 45.3% agreed that their 

organization can demonstrate the impacts of its contribution and how these are aligned to the 

organization's core and strategic issues, 45.9% agreed that their organization takes action in support of 

broader UN goals and issues, such as the UN Millennium Development Goals (MDGs) on combatting 

HIV, promoting education and women's rights, while a majority (41.9%) agreed that their organization 

seeks to contribute to community development by entering into partnerships with a range of 

stakeholders, including UN agencies, governments, civil society, labour, and other non-business 

interests. Correlation analysis showed that CSR had an above average positive and statistically 

significant correlation with firm performance at .672. Regression analysis between the dependent 

variable (Firm Performance) and Corporate Social Responsibility revealed that R
2
 was .452 implying 

that 45.2% of the total variability in the dependent variable (Firm Performance) could be explained by 

Corporate Social Responsibility. 

From the findings therefore, the study concluded that corporate social responsibility has a positive 

effect on financial performance of listed firms in Nairobi Securities Exchange. In a similar study, 

Waddock and Graves (1997) also found a significant positive relation between CSP index and 

performance. Further, Joshi et al. (2007) concluded that there is a positive relationship between profit 

making and social responsibility. Based on these findings, the study recommends that policy makers 

and other stakeholders in the institutions under study identify ways to engage in and promote 

meaningful CSR programs and activities for the long terms value of the company, its shareholders and 

the community.  
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