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ABSTRACT 
The various forms of artworks have been in existence almost as old as civilization, however, they 

were produced for different purposes. It has been observed generally that the way a person perceives a 

thing, largely influences the use to which it is put to. This study sets out to assess the public 

perception of artworks in Jos metropolis; it sought to determine the patronage level of artworks and 

how the residents perceive these artworks of both paintings and sculptures. The study made use of 

primary and secondary data. A total of 200 residents of Jos metropolis were sampled in a systematic 

random manner for this study. Findings revealed that the patronage level of artworks in Jos is on the 

low side and only very few people attend art exhibitions. Also, the people perceive artworks from a 

more cultural perspective. Major recommendation made in the study advocated for an intensive 

awareness creation and reorientation on artworks and their significance. 
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1.0 INTRODUCTION  

Philosophers and art historians have, extensively discussed the perception of „things. It has been 

widely acclaimed that the thing is inseparable from the person perceiving it‟. Because it lies within 

our gaze, it becomes endowed with humanity, causing a relationship to form between observer and 

thing. Also, it goes on to suggest that we do not just develop an inter-relationship with that thing, but 

with the world since the world is full of things, Jen (2013) 

John (1972) pointed out more simply that we do not look at one thing in isolation we consider what 

we see in relation to what else we see, what we already know, and ourselves. It is true that the way in 

which art is evaluated has developed over the centuries and to a great extent, it depends on the 

discipline analyzing the work (Marchán, 2012). 

The level of patronage of artworks by the public is largely influenced by how they perceive these 

artworks. The subject of assessing how the public perceive artworks of both paintings and sculpture 

have not attracted much study by scholars, especially in the field of fine art as pointed out by (Berger, 

1972).  Even the very few studies conducted were done outside Nigeria. This study therefore intends 

to examine how the residents of Jos metropolis perceive artworks and culture. To achieve this, the 

following questions were put forth; 

1. To what extent is the level of art patronage in Jos metropolis? 

2. How do the residents of Jos metropolis perceive artworks? 

The way we interpret the world around us is generally referred to as Perception. It involves the 

achievement, interpretation, choice, and how we organize sensory information. The significance of 

perception in understanding how humans interact and behave was established Since Plato‟s tale of the 

cave, was explained in his publication, the Republic. There are certain factors that determine how art 

is being perceived, they include; physiological factors (e.g., age, health, hunger) and social factors 

(e.g. cultural differences, social roles, self-concept), and generally speaking, “the perception of art 

itself is dependent on the culture of a people” (Dutton, 2002). 
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Perception has been defined by the Oxford dictionary as “the way in which a given situation of 

phenomenon is regard, comprehend or give meaning by people, it can also be simply put as a mental 

impression.” perception is closely related to perspective, which has to do with a particular attitude in 

which something is regarded; simply put “a point of view.” 

An individual and his perception can never be separated. Perception as expressed by every human 

being is peculiar and is born out of their personal experiences and values. This innate point of view 

can be said to be responsible for shaping how a person reacts to an event, his or her interaction with 

other people, and how they perceive the world around them. 

Today the concept of art as a unique class of human activity that has a specific influence on viewers is 

still valid. Wattenberg, (2006) conducted a review of 29 different perspectives with respect to the 

things that or does not constitute art. From a philosophical point of view, He describes art as an 

imitation of nature, redemption, or how feelings are communicated, and recently the view of art as 

“fetish”. In the context of this study, it is more suitable to define art from the perspective of the 

viewers‟ which sees art as that which the viewers categorized as such. 

Furthermore, Silvia (2006) observed that the same emotional appraisal of art is done by people of 

different levels of training, however, their opinions differs when it comes to appraising what makes 

art captivating.  

Arnheim (1974) further placed much emphasizes on cognition in perception and creativity. As a 

representative of Gestalt theory concentrating on visual art, he develops an understanding of the mind 

as primarily visual in regards to art. Arnheim defines perception as the experiencing of “visual 

forces.” He places dynamic perception, as opposed to mere mechanical recording of visual elements, 

at the very root of aesthetic experience. Berlyne (1971) elaborated further on such ideas but with fresh 

insights of responses to art objects that are measurable. This resulted to to a kind of experimental 

aesthetics that in diverse ways supersedes Fechner‟s approach to art appreciation. In Berlyne‟s 

psychobiological framework, aesthetic pleasure is directly related to the degree of arousal, and other 

factors that are motivational which includes; novelty, surprise and complexity is substituted with 

formal beauty or harmony as the basis of psychophysical beauty. 

Aesthetic value of Artworks 

The technique in which art is evaluated has evolved over the centuries and to a very large extent, 

depends on the discipline evaluating the work. In the 20th Century, with the generation of more 

scholarly and elitist works of art that are “open” to the viewer's multiple interpretations, the artist's 

conceptual reflection is documented (Marchán Fiz 2012). 

From the point of demand, it could be said that the aesthetic value of a work is expressed through 

each collector‟s taste and his/her ability to enjoy and understand it, McCain, (1979). Taste is defined 

as a pleasure-seeking component that serves to evaluate and judge on an individual bases (Holbrook 

1999). From this perception, it could be said that there is not just one standard of beauty, but rather 

many and all depend upon the person who purchases the artwork (Throsby, 2003). This explains how 

the idea of beauty is affected by changes in the tastes of the demand; this means that, at a given point 

in time, certain artistic expressions are more highly appreciated, but that with the passing time, they 

attract less value. Assessing contemporary art starts with an aesthetic experience that presupposes the 

classification of the artistic style and an understanding of the concept or discourse of the work by 

means of a cognitive process. The extensive diversity of artistic movements requires commitment 

from the viewer to understand the meaning of the work, which involves a process of perceptive-

cognitive analysis (Parson 1987; Tyler 1999; Leder et al. 2004). Collectors of the 20th and 21st 

century are faced with some works of art that sparks intellectual curiosity, which, to understand and 

appreciate that artwork, one is required to learn, be trained and gather information about said work. 

Leder et al. (2004) point out that for collectors, education and knowledge are fundamental since it 

helps them understand the works of art and appreciate them from an aesthetic and semantic view 

point. Cognitive value has been researched in the assessment of consumer goods (Batra and Ahtola, 

1990) and in others disciplines of art, such as performing arts (Mencarelli 2008). 

 

METHODOLOGY  

This study is a descriptive study that will attempt to explain how the residents of Jos metropolis 

perceive artwork and the factors that influence these various perceptions. The study will make use of 

primary data. A total of 200 households were sampled for questionnaire administration using 
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systematic random sampling technique. The households were interviewed at an interval of one 

household out of 10 houses. Simple descriptive statistics was applied in the analysis and presentation 

was done using tables. 

 

FINDINGS AND DISCUSSION 

Most Familiar Form of Artwork 

In other to determine the extent to which the respondents are familiar with various works of art, the 

survey sought to know which category of artwork are the respondents more familiar with. Artwork of 

painting was shown to be the most familiar amongst the residents of Jos metropolis as agreed by 

63.9% of the respondents. This was followed by sculpture, where only 20.1% are familiar with it. The 

study further revealed that 10.3% of the respondents are familiar with both paintings and sculptures 

while 5.7% said they are not familiar with any of the artworks. Paintings seem to be the most common 

form of artworks seen around. It is seen along the streets, being displayed by artist.  

Table 1 Most Familiar for of Artwork 

Artwork    No  % 

Sculpture   

Paintings  

Both  

None  

40 

128 

21 

11 

20.1 

63.9 

10.3 

5.7 

Total  200 100 

Source; Field Survey (2018) 

 

Attendance of Artwork Exhibition 

Exhibitions act as the bridge that connects art and ideas to the public, they are the channels of 

displaying and communicating meaning of art which makes it relevant and accessible to contemporary 

audiences. The study revealed that most of the residents of Jos do not attend art exhibition (78.8%). 

This is an indication of the extent to which the people appreciate artworks. Only 21.1% attend 

exhibitions of artworks. 

Table 2 Attendance of Artwork Exhibition 

Attendance  No  % 

Yes  

No  

42 

158 

21.2 

78.8 

Total  200 100 

Source; Field Survey (2018) 

 

Patronage of Artworks 

One way to determine if people appreciate any artwork is their willingness to exchange its value for 

money. The study examined the extent to which residents of Jos metropolis patronize artworks. Only 

few people admitted that they have patronized artworks by exchanging it for money, they constitute 

28.9%. However most of them said they do not patronize artworks. This shows a very low level of 

patronage of artworks in Jos and by implication; it means most of the respondents do not consider 

artworks valuable. This trend is not acceptable if the profession of visual art is to be encouraged and 

developed. 

Table 3 Patronage of Artworks 

Patronage   No  % 

Yes  

No  

58 

142 

28.9 

71.1 

Total  200 100 

Source; Field Survey (2018) 
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Perception of Artwork 

The appreciation of artworks and the value placed on them by people is a function of how they 

perceive it. It is in pursuance of this that the study investigated how the people of Jos metropolis 

perceive artworks. Findings revealed that most of the residents see artworks from the cultural point of 

view (24.8%) especially sculpture. This perception is influenced by the artworks that is mostly seen in 

traditional palaces and shrines both in local movies and in real life. Some even perceive sculpture as 

manmade deity. Another significant segment of the respondents perceived artworks as objects meant 

for aesthetic purposes (22.9%), which is for beautification. Others see artworks as the product of 

activity engaged by artist mainly for economic gains, they make up a significant 20.5% of the 

respondents. The survey further revealed that 14.0% perceive artworks as objects that are meant for 

entertainment. These categories believe that artworks are meant to be appreciated and enjoyed 

especially when displayed at exhibitions. Others have a mixture of all the views earlier expressed on 

artworks, the constitute 9.8% and they see artworks as everything. 

Table 4 Perception of Artwork 

Perception   No  % 

Entertainment  

Aesthetic  

Culture  

Economic   

Others  

32 

50 

51 

48 

19 

16.0 

24.9 

25.8 

23.5 

9.8 

Total  200 100 

Source; Field Survey (2018) 

 

Summary of Findings 

After extensive investigation into how the residents of Jos metropolis perceive artworks, the study 

showed that paintings are the most familiar forms of art known to most of the residents. This was 

attributed to the fact that most of these paintings are seen displayed by the roadside by the artist. Also, 

only a few of the residents of Jos metropolis have taken out time to attend exhibitions as most of them 

feel it is organized for fellow artist and also for the rich. Patronage level of artworks is very low in Jos 

metropolis and most of the residents perceive artwork from cultural point of view. 

 

CONCLUSION AND RECOMMENDATION 

The way and manner the public perceive artwork has great implications on the existing level of 

appreciation and patronage on the various forms of artwork. Also knowledge is a key influence on 

perception i.e. the way people perceive artwork is influence by the information they have about that 

artwork. This relationship was found to be the situation in Jos metropolis. This situation will greatly 

determine the future of artwork production. In other to reverse this trend and set in motion the process 

of encouraging and promoting the patronage of artwork, certain recommendations were put forth.  

Creation of awareness on what really artwork is about, should be pursued to empower the residents of 

Jos metropolis with information to make inform choices that will promote artwork production. The 

strategies for this awareness include; 

- Increasing the intensity of art education at elementary level in nursery, primary and secondary 

schools. 

- Promoting programs on various media that informs and re-orientates the public on artwork. 

This will also demystify any myth about artworks. 

Artist should channel their energy in creating artworks that connects to daily life issues that affects the 

people. By this, the people can relate with it and this can give them a better perception that will 

increase their patronage. 
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