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ABSTRACT 

This paper is aims at investigating the Influence of what’s app on students’ academic performance in 

secondary schools in Sokoto, the paper covered an aspect of Micro theoretical frame work that aims for 

barking the study. Statement of the problem highlighted the danger attached to inappropriate used of 

what’s app, using leisure & fun not for academic purpose, the paper also looked at the Research 

objectives and research question’s such as to determine the effect of what’s app on students’ academic 

performance in secondary schools in Sokoto. Research methodology was also looked as follows; research 

design and population of the study which consisted 950 while 297 samples was determined using table of 

sample determination of Morgan & Krecyes (1970). Three liker scale Questionnaires was used in 

developing the instrument, while Simple random sampling was used in determine the sample size. The 

validity of the instrument was made by the experts in the field of education at Usman Danfodio 

University, Sokoto and the reliability of the Instrument was tested through availing tenth of 

questionnaires to those who are not part of the study (Piloting) the paper has the following 

recommendations: Students should be educated on the Influence of what’s app on their academic 

performance. Students should be monitored by teachers and parents on how they use these sites. Teachers 

should ensure they use whats app as a tool to improve the academic performance of students in schools. 

Students should better manage their study time in and prevent distractions that can be provided by the 

whats app. There should be a decrease in the number of time spent by students when surfing the net. 

Social Networking Sites should be expanded and new pages should be created to enhance academic 

activities and avoid setbacks in the students’ academic performance.   

Keywords:  What’s App,  students and Academic performance. 

 

INTRODUCTION 

 (Daluba & Maxwell, 2013). Though social media use cuts across all age groups, studies have however 

shown that it is predominant among young persons (Onuoha & Saheed, 2011) and students of institutions 

of higher education (Dahlstrom, de Boor, Grunwald, & Vockley, 2011; Al-rahmi, Othman & Musa, 

2014). In fact, Rosen (2011) found that while those born between 1965-1979 (‘Generation X’), spend 

approximately 13 hours per day on social media, those born between 1990-1999 (‘I Generation’) however 

spend not less than 20 hours per day on social media. Kalra and Manani (2013) pointed out that these 

young people use social media for interaction, socialization and entertainment, therefore what apps also 

promote social connections among students It can be used to enhance communication building and critical 

thinking. Domizi (2013) utilized what’s app in a graduate seminar requiring students to post weekly 

what’s app to extend classroom discussions. Students reportedly used what’s apps to connect with content 

and other students. Additionally, students found it “to be useful professionally and personally”. Junco, 
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Heibergert, and Loken (2011) completed a study of 132 students to examine the link between social 

media and student engagement and social media and grades. They divided the students into two groups, 

one used what’s app and the other did not. What’s app was used to discuss material, organize study 

groups, post class announcements, and connect with classmates.  

Junco and his colleagues (2011) found that the students in what’s app group had higher GPAs and greater 

engagement scores than the control group. Gao, Luo, and Zhang (2012) reviewed literature about whats 

app published between 2008 and 2011. They concluded that Twitter allowed students to participate with 

each other in class (back channel), and extend discussion outside of class. They also reported that students 

used Twitter to get up-to-date news and connect with professionals in their field. Students reported that 

micro blogging encouraged students to “participate at a higher level” Since the posts cannot exceed 140 

characters, students were required to express ideas, reflect, and focus on important concepts in a concise 

manner. Some students found this very beneficial. Other students did not like the character limit. Also, 

some students found micro blogging to be overwhelming (information overload). The research indicated 

that many students did not actually participate in the discussions, “they just lurked  

  

Theoretical Framework 

This section reviews major theoretical frameworks which may be applicable to the study and 

understanding of social media. One can separate these theories into three schools: micro-theories deal 

with those frameworks studying the dynamics of contribution of information online and communication 

of individual social actors; macro theories are those theories looking at the structure and dynamics of 

social actors and social media content through global or abstract views; pseudo-theories include the recent 

conceptual frameworks in marketing and social media proposed mostly by non academics. Pseudo-

theories may make sense intuitively, but have yet to be tested empirically and rigorously with scientific 

methods. All schools of theories and frameworks might contribute to our understanding of the nature of 

social media, why people contribute, how they form relationships, and how one can discover the opinion 

leaders and valuable social media content. 

Micro-Theories  

Word of Mouth/Psychological Ownership Theory and Perceived Control Historically, tourism researchers 

have found that advice from friends and relatives is the most frequently obtained and influential source of 

information used by consumers in their travel decision making (Crotts 1999; Perdue 1993). The 

information communicated by friends and relatives is construed to be more credible, honest, and 

trustworthy than that generated from marketers, since the communicators are not compensated for the 

referral. Advancements in the Internet and Web 2.0 technologies now allow consumers to access 

personally meaningful critiques not only from friends and relatives but from strangers (e.g. travel blogs, 

which continue to grow in popularity). As an illustration, Trip Advisor, currently purports over 40 million 

reviews attracting over 50 million unique users each month (Dépêches 2010). Asatryan and Oh (2008) 

applied Psychological Ownership Theory in explaining why former guests are motivated to offer WOM 

feedbacks. On one level, some customers develop feelings of connections with firms they are loyal to that 

manifest into a sense of ownership, as evidenced by the ‘mine’, ‘my’, ‘our’ language they use in their 

reviews. In such circumstances, one would assume that a loyal guest would provide positive feedback to 

others, directing their negative feedback to management (Mattila 2001).  

However, where no such loyalty exists, the motive to write either a negative or positive review may be a 

desire to control or influence the business indirectly by communicating with its future potential 

customers. Loyal consumers' motives in posting positive reviews on travel blogs are attempts to reward 

firms; the motives of non-loyal customers are based on the satisfaction of being helpful to other 

consumers. According to Pierce, Kostova, and Dirks (2003), the desire by the consumer to control 

through such communications may result in feelings of efficacy, intrinsic pleasure, and extrinsic 

satisfaction in providing such advice to others. These propositions point to strategies in which a firm can 

leverage customer feedback and social media for a firm’s strategic benefit. On one hand, firms should 

enhance the perception of psychological ownership and control among their customer base through 

Muhammad et al.….. Int. J.  Innovative Info. Systems & Tech. Res. 10 (3):19-25, 2022  



21 
 

loyalty and guest feedback and service recovery programs; they should keep more negative evaluations 

internal and positive feedback external 

Statement of the problem 

With increase in growth in number and use of social media among Nigerian students in their day to day 

communication, social media by application should yield to improve on the students’ academic 

performance in various stages of learning. Yet some students becomes addicted in social media which 

result to poor performance among students of some senior secondary schools in Sokoto (Bashar, 2018) 

It’s also observed that most of the students does not concentrated on their studies at the time of instruction 

or going to library for study and research while spending most of their time on social media which result 

to drastic failure on their academic performance. 

Therefore, if this ugly situation is sustained in senior secondary schools it will lead to a drop in 

educational standards while there may be different factors responsible for this situation; the social media 

used in the school   and at home could be a cause. Therefore, the present research will examine the 

Influence of social media on student’s academic performance in Sokoto state, Nigeria 

Research objective 

1) To examine the Influence of what’s app on students’ academic performance in senior secondary 

schools in Sokoto State. 

Research questions 

1) What is the Influence of what’s app on student's academic performance in senior secondary 

schools in Sokoto State? 

 

RESEARCH METHODOLOGY 

This section will present the methodology that will be used in the study. This includes research design, 

area of study population, sample size, sample strategies, data collection methods, instruments, reliability 

and validity of instruments and methods of data analysis. 

Research design  

The research to adopt for this study will be a cross sectional survey (where people’s views and opinions 

will be sought and describe accordingly) in the bid to determine the effect of social media on students' 

academic performance. The study will adopt a quantitative research approaches, which will be prefer 

because many of the respondents will be cover by the use of closed ended questionnaires so that they can 

describe their feelings, beliefs and attitudes regarding, to the effect of social media  on students' 

performance in Sokoto State University. 

Specifically, the quantitative research approach will be used in order to generate quantifiable data to 

explain the effects of social media on students ' academic performance. The use of quantitative methods is 

also recommended by Amin (2005). As an important form of collecting data, in a study that involves a 

large number of people. 

Population of the study 

The population of this study covered three senior secondary schools which is found in Sokoto state.   

Sample size 

A sample of the study consist of only students of senior secondary schools in Sokoto state, The sample 

size of the study was determining base on Morgan and Kreycie (1970) table of sample size determination. 

From the students population (950). The participant selected would be in a better position to describe the 

effect of what’s app on students’ performance. From the’ population of 950 only 297 will be select. 

Simple random sampling techniques would be used to select the participants in order to give equal 

opportunity to population in participation. The summary will be given below. 
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Table:1:1 Population, sample size and sample Technique 

Source: field study (2022). 

Data collection Instrument and Method 

Closed ended Questionnaires would be used to gather information from the selected sample of students 

which will help the researchers analyze the data and make generalizations. 

Self Design Questionnaire 

A self-design questionnaire would be the major instrument that would be used in data collection. 

Questionnaires would be administers to students of the selected departments.  Three point liker scale 

would be used to determine the respondents’ opinions namely Dis-agree (DA) undecided (UD) and Agree 

(AG).similarly the questionnaires contained 20 items. This will assists to gather quantitative information 

on the effect of whats apps on students’ academic performance in senior secondary schools in  sokoto. 

Validity and reliability of the research instrument 

Validity  

The validity of the research instrument was determined by the research experts. A sample of the 

instrument was shown to the research experts for professional corrections and comments which were 

incorporated into the final draft of the instrument to ensure that it had both face and content validity. The 

content validity index (CVI) was computed as below. 

CVI = n/N; where n is the number of items which was declared relevant; N is the total number of items in 

the instrument. 

CVI= Agreed items by judges as suitable              15    = 0.75 

 Total number of items being judge              20 

For the instrument to be accepted as valid, average index should be 0.7 or above (Amin, 2005). Therefore, 

since computed values was 0.75 which was greater than 0.7, the instrument was considered valid. 

Reliability 

The Reliability determines whether the research instrument is reliable and consistence. Therefore, it can 

be adopted for collection of data (Kaplan & Saccuzo, 1999). A pilot test was conducted where a tenth of 

the questionnaires were given to some students, who are not among the participants of this study. The 

data collected was tested by the used of split half reliability method, the researchers gave 20 copies of the 

instrument within the population which will not be put on the final sample. After the administering, the 

researchers divides the instrument into two equal halve of odd and even numbers this was correlated using 

Cronbach alpha in the SPSS soft were version 20. The result was presented in tabular format.   

Table 2.1: Reliability Statistics 

Cronbach's Alpha N of Items 

0.8.21 20 

Source: Result of Analysis (2022) 

For the instrument to be accepted as reliable, average index should be 0.7 or above Amin (2005), 

therefore, since computed values were greater than 0.7 i.e. 0.8.21 the instrument was considered reliable. 

Data analysis 

The data which was generating from the questionnaire would be analyzed statistically using regression as 

well as Pearson correlation. A questionnaire will be entering into a computer using statistical package for 

social scientists (SPSS) Version (20). Twenty programmed for analysis. The percentage numbers, of 

respondents according to variables such as; sex, level, and years using social media services will be 

compute and present using descriptive statistic (frequency and percentage). 

 

 

Category of participant. Population Sample size Sample techniques 

 

Students 

 

950 

 

297 

 

Simple random sampling 

    

Total  950 297  
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RESULTS 

Research question one was meant to determine the influence of what’s up on student’s academic 

performance in Sokoto State 

Table 1:1 shows students responses:  I admired the used of what’s app and this has Influence my 

performance: 

Response  Frequency                 Percent (%) 

 Disagree         87                      12.5 

Undecided         10                      3.3 

Agree         200                      84.2 

Total         297                      100.0 

Source:  Result of Analysis    (2022) 

The result above shows that 87 (12.5%) of respondents disagreed, 10 (3.3%) were undecided, and 200 

(84.2%) agreed with the statement that students admired the used of whats up has influence their 

performance.  This means that use of what’s app is mostly and likely to influence students’ performance 

in terms of dissatisfaction of learning to students.  

Table 1.2:  I engaged in academic discussion on what’s app and this has improved my academic 

performance. 

Table 1.2:  I engaged in academic discussion on what’s app and this has improved my academic 

performance 

Response  Frequency                 Percent (%) 

 Disagree         37                      12.5 

Undecided         29                      9.7 

Agree         231                      77.8 

Total         297                      100.0 

Source: Result of Analysis (2022) 

Table 1.3:  shows students' responses’ I engaged in academic discussions on what’s app, this has 

improved my academic performance. 37 (12.5) are in position of disagree with the statement while 29 

(9.7) has nothing to offered on the statement meaning they did not decided either discussions on what’s 

up improve their performance or not, 231 (77.8) are in positions that what’s up discussions improve their 

academic performance through academic discussions and sharing Ideas.  

Table 1.3: What’s app used to improve my English words and grammar. 

Response  Frequency                 Percent (%) 

 Disagree         65                      21.9 

Undecided         15                       5.1 

Agree         219                      73.7 

Total         297                      100.0 

Source: Result of Analysis (2022) 

 

The above table shows that, using what’s app has an impact on my grammar and improve my English 

words through daily Interactions’ with the friends. Therefore 219 (73.7) responses of the respondents’ are 

in agreed that, what’s app has improve their level of English grammar.     

Table 1.4 shows students responses. My class mates and I exchange learning materials through what’s 

app.  

Table 1.5:  My class mate and I exchange learning materials through what’s app. 

Response   Frequency                 Percent (%) 

 Disagree         200                      67.3 

Undecided         36                      12.1 

Agree         61                      20.6 

Total         297                      100.0 

Source: Result of Analysis (2022) 
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The above table shows student’s responses my class mate and I exchange learning materials through 

what’s app. this represent 200 respondent who disagreed representing 67.3 % indicate that, what’s up 

influence the performance of students and lead them to poor performance 

Table 1.6: Summary of Pearson Product Moment Correlation Co-efficient between what’s apps and 

students’ Academic performance in senior secondary schools in Sokoto state. 

  What’s  Apps Student’ 

performance 

 What’s  Apps Pearson Correlation 1 0.671** 

Sig. (2-tailed)  0.000 

N  297 297 

Students’ performance Pearson Correlation 0.671** 1 

Sig. (2-tailed) 0.000  

N 297 297 

Source: Result of Analysis (2022) 

According to Table 4.9, the Pearson product moment correlation index obtained on the use of what’s app 

and Students’ performance is r = 0. .671**.. It is positive with sig=0.000 < p = 0.05, implying that what’s 

app and students’ performance were statistically and significantly related. This finding implied that the 

high perceptions of the used of what’s app resulted into effect on students’ performance in senior 

secondary schools as it negatively affect students’ performance using unlimited accessibility.  

 

CONCLUSION  
The findings of this study showed some noteworthy results. The first independent variable Influence of 

what’s app on academic performance of students, was negatively related with students’ outcome, while 

the other independent variables were positively related with students’ outcome. The results of this study 

suggest that teachers should come up with a template on how their students can maximize the benefits of 

Social media, that college management should incorporate rules and regulations on the use of whats app 

in the school and, that the government should put in place adequate control measures to regulate their use 

among students and lecturers.  

 

RECOMMENDATIONS  
In the light of the findings of this study, the following recommendations are made:  

1. Students should be educated on the influence of what’s app on their academic performance.  

2. Students should be monitored by teachers and parents on how they use these sites.  

3. Teachers should ensure they use whats app as a tool to improve the academic performance of 

students in schools.  

4. Students should better manage their study time in and prevent distractions that can be provided by 

the whats app.   
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